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StrideX

BRAND MESSAGING & VOICE GUIDE

A strategic messaging concept for a footwear brand built around comfort,
durability, and movement.

HUMPHREY WRITES | STRIDEX BRAND MESSAGING




POSITIONING « VALUE PROPOSITION « TAGLINES « CORE

MESSAGES « CTAs

HUMPHREY WRITES | STRIDEX BRAND MESSAGING 2



01 | Brand Foundation

Brand idea

StrideX helps people keep moving with footwear designed to feel comfortable through everyday routines and hold
up across changing settings—from city streets to gym sessions and long walks.

Brand essence

Comfort that keeps up. This idea brings together the emotional benefit of moving confidently and the practical
expectation of dependable everyday footwear.

Positioning statement

For active, everyday movers who need footwear they can rely on, StrideX is a versatile sneaker brand that
combines cushioned comfort, breathable materials, and dependable grip—so customers can move through their
day with less distraction from their shoes.

Primary audience

People who move between work, errands, casual outings, gym sessions, and walks, and who want one practical
pair of sneakers that feels comfortable and works with different outfits.

Customer tension

Footwear can look good but feel uncomfortable after hours of wear, or feel comfortable at first but wear down too
quickly. StrideX’s messaging should speak to the desire for comfort, versatility, and dependable everyday use
without making unsupported performance guarantees.

02 | Value Proposition

Core value proposition

Everyday comfort. Versatile style. Ready-for-the-day grip. StrideX is designed to help customers move from
one part of their day to the next with cushioning, breathable construction, and a versatile look.

Functional benefits

« Cushioned feel for day-to-day wear

* Breathable materials to support comfort

* Grippy outsole for everyday movement

« A versatile style that pairs with casual and active outfits

Emotional benefits

* Feel ready to take on a busy day
» Spend less attention thinking about your footwear
* Move between everyday settings with confidence

Proof points to confirm before publication

”ou ”ou

Before using claims such as “all-day comfort,” “non-slip,” “all-terrain,” or specific durability promises, confirm that
the product has appropriate testing or substantiation. Avoid guarantees that the brand cannot demonstrate.
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03 | Tagline Options
Recommended lead tagline

“Comfort That Moves With You”

Why it works: It is clear, memorable, and connects the product’s comfort promise to movement across everyday
situations.

Alternative taglines

» Made for Every Step

» Keep Moving. Stay Comfortable.

* Your Day, One Comfortable Step at a Time
e From First Step to Last

» Everyday Movement Starts Here

04 | Brand Voice & Tone

Voice pillars

1. Confident: Make clear, direct statements about the product’s intended benefits.

2. Active: Use energetic language that evokes movement without sounding aggressive.
3. Approachable: Sound like a helpful guide, not a luxury fashion gatekeeper.

4. Practical: Connect features to real situations customers recognize.

Do

* Lead with customer benefits.

» Use concise, active sentences.

» Show how the shoes fit into a real day.

» Keep claims specific and supportable.
 Use a clear next step in promotional copy.

Avoid

* Empty superlatives such as “the best shoes ever.”

» Medical or injury-prevention claims without evidence.
 Absolute claims such as “never slips” or “lasts forever.”
 Overly technical wording when a simple benefit is clearer.

05 | Core Brand Messages

Message 1 — Comfort for your routine

Your day doesn'’t stand still. StrideX is designed with cushioning and breathable materials to help make everyday
movement feel more comfortable.

Message 2 — One pair, more ways to wear

From casual plans to active moments, StrideX brings a versatile look that works with jeans, joggers, and
sportswear.

Message 3 — Grip for everyday movement

A grippy outsole helps you feel ready for the ordinary routes and routines that make up your day. Use stronger
safety language only if supported by testing.
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Message 4 — Keep your focus on the day

Your footwear should fit into your routine—not become the main event. StrideX is designed to support the way
you move through everyday life.
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06 | Elevator Pitch

Short version

StrideX makes versatile everyday sneakers designed around cushioned comfort, breathable materials, and
dependable grip—helping you move through work, errands, walks, and active plans with ease.
Customer-facing version

Meet StrideX: sneakers designed to keep up with your day. Enjoy a cushioned feel, breathable comfort, and a
versatile style that moves from casual outings to active routines. Find your next everyday pair and keep moving.

07 | Calls to Action

Primary CTA
“Find Your Stride”

Supporting CTA options

* Shop StrideX

* Find Your Everyday Pair
* Step Into Comfort

» Explore the Collection

» Get Moving with StrideX
CTA guidance

Use a direct CTA when the customer is ready to buy (“Shop StrideX”). Use a lower-pressure CTA when the
customer is still exploring (“Explore the Collection”). Match the CTA to the destination page and campaign
objective.

08 | Messaging in Action

Website hero

Comfort That Moves With You
Meet the everyday sneakers designed for busy routines, cushioned comfort, and versatile style.
CTA: Find Your Stride

Social caption

From morning errands to evening plans, keep your look easy and your day moving. Meet StrideX—everyday
sneakers designed for comfort and versatility.
CTA: Explore the Collection

Product description opening

Meet your new everyday go-to. StrideX combines a cushioned feel, breathable materials, and a versatile design
to complement the way you move through your day.

09 | Brand Messaging Summary

Positioning
Versatile everyday sneakers for people who want comfort, style, and dependable use across their routine.

Value proposition
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Cushioned comfort, breathable materials, and everyday versatility in one sneaker.
Lead tagline

Comfort That Moves With You

Brand voice

Confident, active, approachable, and practical.

Primary CTA

Find Your Stride

Prepared as a portfolio concept by Humphrey Writes. Product details and performance claims should be verified against the actual
StrideX product before commercial publication.
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